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Welcome to
First Research

You now have complete access to a powerful set of
industry intelligence tools that will save you time,
enhance your credibility, and help you gain the
competitive edge to win more business.

Contact Us
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First Research

“In order to win more deals, you must sell based on value, position at the right level,
and employ consultative selling - which means you must understand the customer’s
business problems and how your offering helps solve those problems.”

Sheryl Kingstone
Director of Customer-Centric Strategies
Yankee Group

Industry Intelligence

First Research is the leading provider of industry intelligence tools that help sales and
marketing teams perform faster and smarter, opening doors and closing more deals.
Without adding hours to your workday, you can infuse sales calls, business meetings,
presentations, and outreach efforts with up-to-date industry information that demonstrates
a thorough understanding of your prospects’ challenges and opportunities.

We do the heavy lifting for you by analyzing hundreds of sources to create insightful
and easy-to-digest industry intelligence that can be consumed very quickly - leaving you
better able to understand a potential or existing client's business issues, without the time-

consuming and expensive research process.
Contact First Research
Phone: (866) 788-9389 (Toll-Free)

Email: customerservice@firstresearch.com

Web: www.firstresearch.com
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As a First Research Stand Alone Customer, you have ready access to:

Industry Profiles

Review Industry Profiles on over 900 industry segments, updated monthly. These in-depth
summaries are carefully organized and simple to customize, so current information about
your target markets' challenges, opportunities, and important industry statistics is always
on hand.

— FAST FACTS
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* Over 380 profiles
covering 900+ Industry
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Log into First Research and you'll be immediately directed to a centralized search box that
allows you to search for Industry Profiles by keyword, SIC code or NAICS code. Alternatively,
you can click on Browse Industry Profiles to search by sector (for example, Construction or
Manufacturing) and choose the specific industry you wish to target within that category.
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Call Prep Sheets

First Research Call Prep Sheets help you understand the important talking points before you
pick up the telephone. These one-page industry overviews allow you to quickly demonstrate
authority, build rapport, and refine your sales message.

o FAST FACTS
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Call Prep Sheets are located on the Industry Profile record in the left navigation menu under
the “Tools" section.
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Industry Prospector

Industry Prospector gives you the power to select and rank industries based on industry

drivers, dozens of industry financial benchmarks, and key economic and human resource
metrics, so you can identify business opportunities and reduce risk.

-~ FAST FACTS
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To use Industry Prospector, log into First Research and click on the “Industry Prospector”
tab at the top of the page. You can then make a selection from the metric drop-down menus
on the left and begin your prospecting.

© 2012 Hoover's, Inc. All Rights Reserved. 5
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State & Province Profiles

First Research State & Province Profiles help you bring regional insight to prospects and
clients. They offer a concise view of shifting economic and business issues using state and
province specific employment data, real estate information, business news updates, and
Web resources.

s FAST FACTS

% First Research ; : '
e - - Overview of Regional,

State and Province-

Specific Info
State & Province Profiles + Employment, Real Estate
s o S e B o o s ok . T 5 1 5l 3t 0 resoes g gt and Business Trends

+ Available for Each of
the 50 U.S. States, the
District of Columbia and
10 Canadian Provinces

To access State & Province Profiles, log into First Research and click on the “North America
tab at the top of the page. You will be directed to a click-through graphic map of the United
States and Canada. Simply click on the state or province you're seeking information for to
be taken to that State & Province Profile.

© 2012 Hoover's, Inc. All Rights Reserved. 6
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Sales & Marketing Customize Communications

First Research’'s customizable Sales & Marketing communication tips & templates series
allows you to use industry intelligence to power up your customer and prospect emails,
voicemails, letters, and proposals.

s FAST FACTS
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Advisor using Sample
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From the First Research homepage, click on the “Sales & Marketing” tab. On the next page
you will find the list of customizable communication templates organized by chapter. Also,
look for the light bulb icon for a link to Sales & Marketing templates that can be found on
every Industry Profile record at the bottom of the relevant chapter.
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International - Global Content

First Research offers key information about the size of the global market, dominant and
emerging countries, and key trade/political issues. In the"International Issues” section in
our industry profiles, we provide the global information you need to understand and identify
critical challenges, trends, and opportunities.

5 First Research’ FAST FACTS

+ Easy Search or Browse to
Find Content
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Canadian Frofiles

Click on the International tab, then search by keyword, NAICS, or SIC to locate global content
in Industry Profiles or Canadian Industry Profiles. Or Browse for Global Content to locate
Industry Profiles with international content using Industry Sector Categories.

© 2012 Hoover's, Inc. All Rights Reserved. 8



Ar
< . .
7 First Research

Archived Profiles

Industry Profiles and State & Province Profiles from prior years are available in the Archived
Profiles section, dating back to June 2003. These reports reflect data gathered at the time
and exist to provide customers with a historical perspective, if needed.

5 First Research 6o FAST FACTS
+ Easy Search and Browse

+ Historic Snapshots Back
First Research Profile Archives to June 2008
St i ki S + Link Located on Each
:mem Profile

EJ construction and Rea Estate

O Your search for ‘banks' returmed 35 documents e = Government, Education, Recreation A H O m e Pa g e I_ | n k U n d e r
@ Banks & Credit Unions.

INDUSTRY: Banks & Credit Unions. .. Commercial Banks 30count for sbout 80 percent of inaustry -~ Fi rst Resea rC h PrOd U Cts

revenue: savings banks, 15 percent and credit unions, § percent ... El Fooa ana agricunure
NAICS: 52211, 52212, 52213
SIC: 6021, 6022, 6035, 6035, 6051, 6052 Bl services

Bl Heaitn care

Consumer Lending
.. Unilike banks and credit unions, finance Companies donTtake deposits and herefore are not subject Bl Manutacturing
to deposit regulations, deposit insurance, or deposit ..
NAICS: 522261

SIC: 6141 El Trensportation, Eneray, Storage

EJ vechnology and Communications

@ Securites Brokerages 1 vnotesase
. Many large US-based brokers, particularty those afiliated with major banks and financial sendces

companies, operats imemationally from ofices in the UK ..

MNAICS: 52312

SIC: 6211

@ Financial Transaction Processing

..PRODUCTS, OPERATIONS & TECHNOLOGY. Processors provide ransaction senices 1o banks that
Is5ue credit cards and to merchants that accept credd card payments. .

MAICS: 52232

The archived profiles can be accessed on the First Research homepage. Simply click on the
“Profile Archives" link under the “First Research Products” section in the bottom navigation
menu. You will then be taken to an interface that functions similarly like the one used for
current reports, respective to each particular profile type. Links to archived profiles can
also be found on every Industry Profile record in the left navigation menu under

“Archived Profiles".
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Email Alerts

First Research Email Alerts automatically deliver at-a-glance insight directly to your

in-box each quarter, keeping you abreast of the critical issues, business trends and

industry-specific changes affecting your clients.

FAST FACTS )
g 2 . e e + At-A-Glance Industry
7 First Research HOOVERS Update

& DEB coMPANY
* Delivered to Your In-Box

+ Highlights Key Industry

Building Material Dealers pernen Changes
* You Choose the

| nouste nocaTos ndustries You Want

US consumer spending on durable goods, an indicator of bullging material Sent When Your Select

supply sales to consumers, fell a slight 0.6 percent in February 2012 compared :

to the same month in 2011. Industry Profiles are
Updated

The value of US residential construdtion spending, which impads confrachor
demand for building material supplies, rose 5 pencend year-lo-date in February
2012 comipared 1o the same period in 2011.

US retail sales for building matenial and garden eguipment and supplies
dealers, a potential measure of building malenial supply demand, increased
13.7 percent in the first three months of 2012 compared to the same period in
201

Total US wholesale sales of durable goods, a potential measwre of demand figr

e building materizl suople increzsed 17 percentin Eebmuan 20 ] e

Get Email Alerts with just one click via the “Email Alerts” link, which appears under “Tools"

in the left navigation menu of every Industry Profile.

© 2012 Hoover's, Inc. All Rights Reserved.
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Frequently Asked Questions

How do I log into First Research?

To access First Research Industry Intelligence Tools, visit www.firstresearch.com and
click on the Subscriber “Login” button at the top right-hand corner of the homepage.
Enter your username (typically your email address) and password on the First Research
login page.

If necessary, you may also contact your First Research representative for customized
login instructions specific to your company.

How do I find Industry Profiles?

Log into First Research and you'll be immediately directed to a centralized search box
that allows you to search for Industry Profiles by keyword, SIC code or NAICS code.
Alternatively, you can click on Browse Industry Profiles to search by sector (for example,
Construction & Real Estate or Manufacturing) and choose the specific industry you wish
to target within that category.

How do I sign up for Email Alerts?

Get Email Alerts with just one click via the “Email Alerts” link, which appears in the
Tools section of every Industry Profile. Or manage your email alerts through the “My
First Research” link under “Tools & Resources” on the homepage.

How do I sign up for Mobile Access for my cell phone?

Begin by logging into First Research, then click “Free Mobile Access” under “Intelligence
on the Go" in the bottom navigation panel to receive select First Research content on
your web-enabled cell phone. You will be asked to reconfirm your Mobile Access signup
after one year.

© 2012 Hoover's, Inc. All Rights Reserved.
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How do I sign up for the First Research Quarterly Newsletter?

e You can sign up for our quarterly Advisor newsletter by logging into First Research,
then clicking on “Free Quarterly Newsletter” within the bottom navigation menu under
“Intelligence on the Go". Enter your email address under “First Research Newsletter
Sign-Up" to receive this useful e-publication.

How do I provide feedback on First Research tools?

e Please contact your First Research Representative directly or call Customer Care toll
free at 866.788.9389. You may also submit your comments online. Simply log into First
Research and then click on “Contact Us" in the top menu, or follow the “Give Us Your
Feedback” link on the bottom left-hand side of every First Research Industry Profile.

Where can I find open training sessions?

e Visit the training links under “Tools & Resources” on the First Research homepage.
You can also access open, recorded training sessions here:
http.//www.firstresearch.com/training/

How do I contact customer service?
e There are several ways to contact us:
Phone: 866-788-9389 (Toll-Free)
Email: customerservice@firstresearch.com
Web: www.firstresearch.com

FIRST RESEARCH - HOOVER'S INC., A D&B COMPANY
(866) 788-9389

www.firstresearch.com
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